


The Asociación de Bancos de México, A.C. (ABM) was founded on 12 November 1928 as the Asociación de Banque-
ros de México, in the aim of representing the general interests of the banking system. The ABM was created with 
the participation of 26 banks and currently numbers 40 commercial banking institutions among its members.
 Since its founding, the ABM has acted as an umbrella organization for credit institutions and has worked with 
its members to achieve general objectives in the areas of banking and credit services and the modernization of 
payment systems. It has also played a fundamental role in the framework of interbank relations, as well as in 
relations between the banking sector and the Mexican government, non-bank financial intermediaries, other repre-
sentative bodies, and international institutions.

www.abm.org.mx

rsc@abm.org.mx

Telephone: 57 22 43 00

16 de Septiembre # 27, 3er piso

Centro Histórico

06000 Mexico D.F.

CONTACT INFORMATION

$ 2,316,051,550 invested in social, cultural, and environmental programs

7.4 million people benefitted

$ 301 million invested on behalf of the environment

160,931 direct jobs generated, reflecting growth of 2.5%

MISSION
To develop and strengthen the Mexican banking sector 

and to represent the interests of the institutions that 

comprise it, helping them to achieve their goals and 

carry out their activities by offering specialized 

technical services, information, contacts with the 

authorities, international interaction, studies, research, 

and services of common interest.

VISION
To be an organism recognized for its contribution to the 

integral development of the banking system, 

representing the general interests of the sector and 

contributing to a better understanding of the services 

offered by it, in the aim of fostering the harmonious and 

sustainable development of the country.

VALUES
 • Efficiency

 • Commitment

 • Transparency

 • Creativity 

 • Integrity

 • Honesty

 • Responsibility
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THE OBJECTIVES OF THE ASSOCIATION:

• To represent and defend the general interests of its members 

in any common dealings with the public administration and 

with private organizations.

• To facilitate communications between member institutions in 

building consensuses in matters that require the establishment 

of standards that improves the efficiency of the sector.

• To foster the development of banking activities through forums 

in which domestic and international experiences are shared, 

making for better practices and innovation.

• To carry out studies and research aimed at the development 

and proper functioning of the banking and financial system in 

general, with a view to perfecting its operating methods and 

practices.

• To present to the authorities its recommendations for 

updating laws, regulations, circulars, rules, and stipulations 

in order to adapt them to the changing realities of the 

financial system, the economy, and international practices, 

thereby increasing the competitiveness of institutions opera-

ting in Mexico.

• To disseminate information about products, services, agree-

ments, and other matters on the national agenda in which the 

banking sector has an interest.

• To supervise the operations and sound functioning of the State 

Banking Centers.

• To organize and promote courses and seminars designed to 

train and raise the awareness of banking executives in 

matters of current interest to the sound development of the 

banking system.

• To participate with institutions from other countries and 

international bodies in fostering relations and sharing 

experiences that will allow banking practices and the efficien-

cy of the financial system to be improved.

BIG NUMBERS
FOR BIG ACTIONS
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time, our offer of internet services reduces waiting time in bank branches 

and eliminates the need for much printed material. In our institutions we 

have promoted permanent paper recycling campaigns. Waste paper is 

stored in warehouses and then sent to recycling plants.

The Sustainability Committee of the ABM

The Sustainability Committee was established in 2007 in the aim of for-

mulating sustainability criteria to be applied to investment, the granting 

of loans, the handling of assets, and the social and environmental sup-

port actions of the banking system in Mexico.

	 Starting from the premise that social and environmental perfor-

mance in economic activities has ceased to be simply a question of 

philanthropy, and now constitutes a key element in the vision and in-

tegral strategy of both public and private companies, the Sustainabil-

ity Committee decided to design self-evaluation tools for the banking 

system. The plan was carried out with the collaboration and counsel of 

the Instituto Nacional de Ecología (an autonomous department of the 

SEMARNAT, the Mexican Ministry of the Environment) and the United 

Nations Environment Programme–Finance Initiative (UNEP-FI).

	 In July 2009 some pilot tests were carried out with the participa-

tion of four institutions, selected as having information representative 

of Mexican banks. The final adjustments were made to the instrument 

in mid-November of the same year.

	 The banks will generate their first sustainability profile in the first 

semester of 2010, making it possible to carry out a study of the sector in 

both its everyday activities and its policies toward clients.

EVENTS AND ACTIVITIES

Forum on Financing of Energy Efficiency and Renewable Energy 

in the Hotel Sector

On 14 May 2009, the Basel Agency for Sustainable Energy (BASE) 

requested the help of the ABM in organizing an event whose objec-

tive was to demonstrate the business opportunities for the banking 

system in the financing of energy efficiency and renewable energy in 

the hotel sector.

	 Held in July 2009, the forum looked at the results of market studies 

(size), financial mechanisms, and success stories. It included a round 

table discussion.

	 The ABM agreed to work in collaboration with BASE to approach 

business organizations in Mexico City with a view to presenting the fi-

nancing program and carrying out a pilot project with credit institutions.

Mexico’s Candidacy to Organize the Global Round Table (GRT) 

2011

Every two years the environmental program of the United Nations orga-

nizes a global round table on the subject of sustainable finances, with 

the participation of the government, civil society, and the academic sec-

tor of a chosen country. The event attracts professionals and sharehold-

ers from the global finance sector, both public and private.

	 The ABM presented its candidacy as organizer of the event, which 

was analyzed by the corresponding committee of the UNEP-FI. The pro-

posal submitted by Washington, D.C. was eventually accepted.
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UNEP-FI / ABM Training and Awareness Program 2010

The UNEP-FI has placed at the disposal of the Mexican banks its courses 

on the subject of sustainability and better practices. This year’s courses 

workshop will deal with Environmental Risk Assessment, Corporate Eco-

efficiency, and Responsible Businesses. A total of ten on-line courses will 

be offered, beginning in February with Environmental Risk Assessment.

EXTERNAL CONTEXT

We assume the responsibility and commitment of promoting the care of 

the environment and the sustainable development of communities. We 

channel resources into, and promote a range of initiatives on behalf of, the 

environment, making possible a harmonious relationship between com-

munities and their surroundings. We therefore support a large number of 

social organizations with the knowledge, experience, and infrastructure to 

carry out such initiatives.

Environmental criteria in the granting of loans

Most banking institutions evaluate the social and environmental impact 

of the projects for which financing is sought, on the basis of the Ecuador 

Principles1 and other regulations. This translates into significant benefits:

•	 Less adverse environmental impact

•	 Greater awareness of environmental conservation

•	 Less financial risk

Reforestation and conservation of forests and woodlands

We have joined forces in favor of reforestation campaigns that contribute 

to reducing environmental impact and at the same time help communities 

to live more harmoniously amidst their surroundings. Various institutions 

have participated in campaigns such as the following: 

•	 Reforestamos México, a non-profit organization that seeks to con-

serve and salvage the woodlands and forest ecosystems of Mexico 

through the promotion of sustainable forest development, environ-

mental awareness, and the participation of all sectors of society, to 

the benefit of the population and the environment. In 2009 approxi-

mately 6 hectares were reforested with 10,000 trees in the Nevado 

de Toluca National Park.

•	 ProBosque, a trust fund that invests in programs to remodel, rehabili-

tate, and conserve Chapultepec Park in Mexico City.

Green Insurance

This banking product, developed in coordination with the Consejo Civil 

Mexicano para la Silvicultura Sostenible (CCMSS, the Mexican Civil Coun-

cil for Sustainable Forestlands), helps local communities to conserve and 

regenerate the forests and woodlands of Mexico. For every policy taken 

out by a client a certain amount is donated to communities and ejidos 

(communal lands) in Oaxaca, Chiapas, Campeche, and Quintana Roo, in the 

aim of implementing programs to conserve and take fuller advantage of 

forests and woodlands. Various institutions have also undertaken refores-

tation campaigns in the surrounding of Iztaccíhuatl volcano and promoted 

ecotourism projects in defense of the Lacandón rainforest. 

Biodiversity and Financing of Ecological Projects

Owing to its repercussions for the future, the conservation of biodiversity 

is of great importance. Numerous banking institutions therefore support 

habitat conservation and endangered species programs

	 Support for ecological and research projects is also important to creat-

ing sustainable communities. Projects that have been sponsored include

•	 Protection of the sea turtle in Tomatlán, Jalisco

•	 Protection of the flamingo in Celestún and Río Lagartos, Yucatán

•	 Protection of the jaguar in Chiapas, Nayarit, and Sonora

•	 Conservation of the last remaining areas of cloud forest in the El Tri-

unfo biosphere reserve in Chiapas

•	 Water factories in the area of the Iztaccíhuatl, Popocatépetl, and Ne-

vado de Toluca volcanoes

•	 Conservation and protection of the sea turtles in 13 of the 17 Mexican 

states with coastline

•	 Pronghorn protection programs

Some of these projects have been carried out in collaboration with in-

stitutions dedicated to the environmental promotion, training, and moni-

toring, such as the Centro de Información Ambiental de Norte América, 

A. C. (CICEANA).

	 In other cases we seek to link sporting and recreational activities 

to the care of the environment. One of the programs implemented along 

these lines is “Home Runs,” whereby donations are made to organiza-

tions engaged in the conservation, restoration, and development of the 

environment for every double play turned by a professional Mexican 

baseball team. The sustainable communities’ project also helps with the 

construction of environmentally-friendly systems that allow for better 

use of our natural resources.

Environmental Education

We believe that support for environmental programs and activities will be 

insufficient if we do not also work to create awareness among individuals 

and communities, allowing them to participate actively and responsibly in 

decision-making and problem-solving. 

	 To this end, we offer talks and seminars on the responsible consump-

tion of resources and the reduction in the use of disposable products and 

packaging, as well as educational programs for children, such as:

•	 The Ecological Conduct of the Banking System

•	 The Caravan of Children and Offspring

•	 Let’s Learn, Safe Planet

Environmental Volunteer Work

In addition to supporting environmental education campaigns and refor-

estation, our employees perform volunteer work with the support and 

counsel of organizations that have definite education, trash collection, 

waste treatment, beach cleaning, and ecological rehabilitation projects.

1 The Ecuador Principles are a series of guidelines adopted voluntarily in function of the International Finance Corporation policies, to ensure that social and environmental issues are given full weight in the business of financing 
the projects of an institution. According to these principles, financing is granted only to those projects whose sponsors can demonstrate that they will be carried out with social and environmental responsibility.
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Our banking institutions support habitat conservation programs and endangered   
species, such as the pronghorn, the sea turtle, the jaguar, and the flamingo.
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CITIZENSHIP AND CORPORATE GOVERNANCE

Through the ABM, member institutions participate, individually or in partner-

ships, in association events, conventions, forums, and congresses, at both 

national and international level. These are excellent occasions for the inter-

change of knowledge, analyses, and perspectives undertaken in the aim of un-

derstanding the needs of our stakeholders, formulating initiatives to improve 

the offer of banking value, collaborating in the design of regulatory frame-

works, and in general participating actively in the development of our sector. 

	 Some of the companies and associations with which ABM is in con-

stant collaboration are:

•	 Asociación Mexicana de Intermediarios Bursátiles (Mexican 

Association of Stock Market Intermediaries)

•	 Bolsa Mexicana de Valores (Mexican Stock Exchange)

•	 Buró de Crédito (Credit Bureau)

•	 Centro de Cómputo Bancario (CECOBAN, Banking Computer 

Center)

•	 Círculo de Crédito (Credit Circle)

•	 Club de Banqueros (Bankers’ Club)

•	 Consejo de la Comunicación (Communication Council)

•	 Controladora Prosa 

•	 PROCESAR, the operator of the national data base of the Sistema 

de Ahorro para el Retiro (Mexican Retirement Savings System)

•	 Servicio Pan Americano de Protección (Pan-American Protec-

tion Service)

Ethics and Transparency

It is important to point out that we are in constant communication with the 

regulatory bodies of the banking sector, such as the Secretaría de Hacienda y 

Crédito Público (SHCP), the Comisión Nacional Bancaria y de Valores (CNBV), 

the Banco de México (Banxico), the Comisión Nacional para la Protección y 

Defensa de los Usuarios de Servicios Financieros, the Instituto para la Protec-

ción al Ahorro Bancario, and the legislative and executive branches of govern-

ment. A fluid and continual dialogue is maintained with all of these bodies, 

whose common denominator is collaboration, as well as the strengthening, 

improvement, and competitiveness of the banking sector in Mexico.

Ethical principles govern our activities and constitute the basis of 

our corporate governance

In the banking sector we are convinced that a strong ethical foundation 

constitutes the solidest platform for our sustainability and the most ef-

ficient means by which our services produce value for our clients and so-

ciety in general. We seek to perform our actions accord with the highest 

standards of integrity and honesty, taking care at every moment of our 

individual and institutional conduct.

	 Most of our member institutions have an ethics code that governs 

both management and employees in terms of principles and standards of 

responsible conduct. This code, which is revised and updated annually, is 

drawn up in line with international standards such as the Ecuador Prin-

ciples and the Basel Accords. Banking system employees sign letters of 

commitment to work in accordance with the strictest ethical standards.

	 At the same time, corporate campaigns are implemented to raise 

awareness of ethical issues. In 2009 various awareness workshops were 

held about the importance of integrity as the basis of ethical conduct.

Transparency 

Transparency is another of our fundamental principles. Not only are 

our processes clear and regulated, but our services are also governed 

As responsible corporate citizens,  we 
participate actively in forums and 
associations, fostering a permanent, 
open dialogue with our various 
stakeholders.
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by the strictest standards of ethics and transparency.

	 We therefore inform our stakeholders of our performance, our way of 

operating, and the actions undertaken on their behalf. We maintain con-

stant communications with the authorities, the community, our sharehold-

ers, and our employees, informing them in a timely fashion about a range 

of issues, from our operations and financial results to the various actions 

undertaken in connection with our stakeholders.

	 In communicating we make use of resources such as television moni-

tors in bank branches, informative leaflets, press releases, bulletins, spe-

cialized publications, quarterly reports, reports to investors and board 

members, institutional web pages, and customer service telephone lines.

	 Another way of informing our actions and contributions is through so-

cial responsibility and sustainability reports. More and more institutions 

are preparing these documents independently, while others communicate 

their results through their annual report to shareholders.

	

Corporate Governance

The banking sector is committed to the best practices of corporate gover-

nance in Mexico. Our member institutions have boards of directors made 

up of highly qualified professionals of proven experience, along with inde-

pendent directors and various committees that supervise decision-making 

processes, links with related parties, protection of minority shareholder 

interests, and other strategic aspects.

	 The values and principles of each bank are the foundation on which 

corporate governance is erected. These are nourished by the specific needs 

of the institution in question, as well as by its context, global trends, and 

constant interaction with stakeholders.

	 Corporate governance has been consolidated as a fundamental part 

of banking operations, providing better management, reducing risks, and 

increasing competitiveness, and in this way generating value for clients, 

shareholders, and society in general.

Responsible Marketing

In the banking sector we make a great effort to inform our clients of the 

different characteristics of the products and services at their disposal. 

We adhere to all applicable legal requirements in providing clear, pre-

cise, and transparent information which allows our clients to make the 

right decisions.

Dialogue with Stakeholders

We seek at all time to understand our stakeholders and establish with 

them an harmonious, proactive, and co-responsible relationship. Our stake-

holders are our raison d’être and the foundation of our sustainability.

	 We identity direct and indirect stakeholders, and on the basis of 

collaboration, respect, and co-responsibility, we develop strategies that 

allow us to meet their expectations.

	 Activities in this area include research to identify relevant issues, 

lobbying, interviews, studies of our reputation with clients and employ-

ees, plans and policies for suppliers, branch visits, client inclusion met-

rics and ranking, payment surveys, submission of relevant information 

to different groups, and annual encounters and meetings. We also have 

specialized areas to deal with clients, shareholders, communities, the 

governmental authorities, and civil society organizations.
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OUR SUSTAINABILITY RELIES 
ON ATTENTION TO ALL OF OUR 

STAKEHOLDERS
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AWARDS

GRI INDEX

Granted by	 Number of Institutions

CEMEFI 	 8
Socially responsible company 

Adherence to the Global Compact 1	 4

INMUJERES 	 1
Gender equity model certification

Universidad Anáhuac 	 1
Distinction

Great Place to Work	 3

Great Place to Work for Women 	 2

Premio Humanitas 2009	 1
Los Angeles, California

Festival Docúpolis (Barcelona) 2009 	 1
Selección Oficial Premio honorario como mejor documental Iberoamericano

1 Adherence to the principles of the United Nations.

Indicator	 Description

1	 Strategy and Analysis

1.1	 Statement from the most senior decision-maker of the organization

2	 Profile

2.1	 Name of the organization

2.2	 Primary brands, products and/or services

2.3	 Operational structure of the organization

2.4	 Location of organization’s headquarters

2.5	 Number of countries where the organization operates

2.6	 Nature of ownership and legal form

2.7	 Markets served (including geographic breakdown, sectors served and types of customers/beneficiaries)

2.8	 Scale of the reporting organization

2.9	 Significant changes during the reporting

Granted by	 Number of Institutions

Woodstock Festival 2009	 1
Official Selection for the Haskell Wexler cinematographer prize

Manpower 	 1
Socially committed company

Fundación ProEmpleo León, A.C.	 1
Social Responsibility Bond

Expansión magazine 	 1
Top Companies 

Mundo Ejecutivo magazine	 3
50 Most Socially Responsible Businesses 

BTL 	 1
Competition of the 10 most responsible companies  

Revista Ganar & Ganar 	 1
Mejor anuncio de Responsabilidad Social

Reconocimiento AMIPCI 	 2
Mejor página de Internet 

Page

2

Inside the cover

5-6

Inside the cover

Inside the back cover

Inside the cover

Inside the cover

11-14

Inside the cover

2



Social Responsibility and Sustainability Report 2009 | 47

2.10	 Awards received in the reporting period

3	 Report Parameters

3.1	 Reporting period for information provided

3.2	 Date of most recent previous report

3.3	 Reporting cycle

3.4	 Contact point for questions regarding the report or its contents

3.5	 Process for defining report content

3.6	 Boundary of the report

3.8	 Basis for reporting on joint ventures

3.10	 Explanation of the effect of any re-statements of information provided in earlier reports

3.11	 Significant changes from previous reporting periods in the scope, boundary or measurement methods

	 applied in the report

3.12	 Table identifying the location of the Standard Disclosures in the report

4	 Corporate Governance

4.1	 Governance structure of the organization

4.2	 Chair of the highest governance body

4.3	 Number of members of the highest governance body

4.4	 Mechanisms for shareholders and employees to provide recommendations or direction to the 

	 highest governance body

4.14	 List of stakeholder groups engaged by the organization

4.15	 Basis for identification and selection of stakeholders

5	 Economic Performance

EC1	 Economic value generated and distributed

EC9	 Understanding and describing significant indirect economic impacts

6	 Environmental Performance

EN6	 Initiatives to provide energy-efficient or renewable energy based products and services, and reductions 

	 in energy requirements as a result of these initiatives

EN7	 Initiatives to reduce indirect energy consumption and reductions achieved

EN30	 Total environmental protection expenditures and investments by type

7	 Social Performance

LA2	 Total number and rate of employee turnover by age group, gender, and region

LA3	 Benefits provided to full-time employees that are not provided to temporary or part-time employees

LA4	 Percentage of employees covered by collective bargaining agreements

LA8	 Education, training, counseling, prevention, and risk-control programs in place to assist workforce members, 

	 their families, or community members regarding serious diseases

LA10	 Average hours of training per year per employee by employee category

LA11	 Programs for skills management and lifelong learning that support the continued employability of employees

SO3	 Percentage of employees trained in organization’s anti-corruption policies and procedures

PR5	 Practices related to customer satisfaction, including results of surveys measuring customer satisfaction

PR6	 Programs for adherence to laws, standards, and voluntary codes related to marketing communications, 	

	 including advertising, promotion, and sponsorship
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GLOSSARY OF TERMS 
ABM 		 Asociación de Bancos de México

AH1N1 		 Hemagglutinin 1 Neuraminidase 1” (H1N1), a new strain of seasonal influenza

Banxico 		 Banco de México (Central Bank)

BASE 		 Basel Agency for Sustainable Energy

BIS 	 	Bank for International Settlements

Buró de Crédito 	 Private company constituted as a credit information business, designed to integrate and provide information prior to the 
granting of credit and during the term of the financing

Capitalization 	 Operation consisting of adding interest to capital. Capitalization of liabilities refers to the process of creditors buying 
into a company by paying in capital through the liabilities in their favor

Capitalization ratio 	 Proportion of long-term liabilities to total long-term financing. It is calculated by dividing the amount of long-term 
liabilities by the sum of those liabilities plus equity

Capturing 		 Process whereby the financial system gathers resources from the public through savings and uses them as a source of 
funds in the financial market

CECOBAN 		 Centro de Cómputo Bancario

Círculo de Crédito	 Private company constituted as a credit information business, designed to integrate and provide information prior to the 
granting of credit and during the term of the financing

CNBV 		 Comisión Nacional Bancaria y de Valores (Mexico’s Banking and Securities Commission)

Communication Council 	 Group of organizations and companies concerned with fostering social participation and positively influencing the 
values and habits of Mexican society

CONDUSEF 	 	Comisión Nacional para la Protección y Defensa de los Usuarios de Servicios Financieros (Mexico’s National Finance 
Services Users Protection Commission)

Coverage 		 Protection against the losses that may be incurred by a rise in prices, interest rates, or exchange rates

Coverage ratio 	 Ratio expressing the number of standardized contracts necessary to effectively cover a position in the futures market

Credit card	  A means of payment which allows the user to dispose of funds in advance

Debit card	  A means of payment generally linked to a savings or checking account

ERA 		 Environmental Risk Assessment

FENASIB 		 Federación Nacional de Sindicatos Bancarios (National Federation of Banking Workers Unions)

FIRA 	 	Fideicomisos Instituidos en Relación con la Agricultura (Agriculture-Related Trust Funds), a dependency of Banco de 
México

GDP 	 	Gross Domestic Product

GRI 		 Global Reporting Initiative

HIV 	 	Human Immunodeficiency Virus

INEGI 	 	Instituto Nacional de Estadística y Geografía (the Mexican Bureau of Statistics)
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Interest rate	  The cost of financial loans

IPAB 	 	Instituto para la Protección al Ahorro Bancario

IPN 	 	Instituto Politécnico Nacional

kWh 		 Kilowatt per hour

LEED 		 Leadership in Energy and Environmental Design

Loan portfolio 	 Amount of credit granted by a financial institution

MIDE 		 Museo Interactivo de Economía (Interactive Museum of Economics)

Non-performing loans ratio 	 Non-performing loans as a proportion of the total loan portfolio

PET 	 	Polyethylene terephthalate

PST 		 Point-of-Sale Terminal

Reputational risk 	 Risk of adverse public opinion, whether at a corporate or individual level

SEMARNAT 	 	Secretaría de Medio Ambiente y Recursos Naturales (the Mexican Ministry of the Environment)

SEP 	 	Secretaría de Educación Pública (the Mexican Ministry of Education)

SHCP 		 Secretaría de Hacienda y Crédito Público (Mexican Ministry of Finance and Public Credit)

SOFOM 		 Sociedades Financieras de Objeto Múltiple (Multiple-Objective Financial Societies) 

Sustainability 	 Development which satisfies the needs of the present without endangering the ability of future generations to attend 
to their own needs

UNAM 	 	Universidad Nacional Autónoma de México

UNEP-FI 	 	United Nations Environment Programme – Finance Initiative

UNICEF 	 	United Nations Children’s Fund

The definitions of the above terms were obtained from the following sources:

• Banco de México
• Comisión Nacional Bancaria y de Valores
• Asociación de Bancos de México
• Other specialized information resources



50 | Asociación de Bancos de México



Social Responsibility and Sustainability Report 2009 | 51

We in the Mexican Banking System are aware 
of our responsibility for people’s welfare, and we 
confirm our commitment by fostering economic and 
social development, as well as the protection of the 
environment, through a philosophy of creating shared 
value for the benefit of the country.
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ABOUT THIS REPORT 
This report covers the actions and programs carried out during the year 2009 and has been prepared in line with 

the methodology of version 3.0 of the Global Reporting Initiative (GRI), designed for sustainability reports. The 

cycle of reports is annual and this methodology will be used in the future.

	 In order to determine the contents of this report, the actions, initiatives, and results all of the banks that make 

up the Asociación de Bancos de México were taken into account, in social, economic, and environmental areas 

and in their relations with their stakeholders. To this end, data was collected by means of various tools, such as 

the Sistema OptimumCSR – a software especially designed for the capture, administration, and analysis of corpo-

rate sustainability and social responsibility data–, interviews, and other sources of information.

	 This is the first report prepared in Mexico in line with GRI methodology by the banking sector as a whole. Mc-

Bride Sustainability assisted in the determination of materiality, analysis, research, methodology, and writing.

We believe our degree of application corresponds to level C.

Cautionary note

The figures contained in this report, as well as the programs and other data, are an annual summary and do not therefore constitute an exhaustive presentation in information, which might have 

an impact on a particular analysis. Likewise, the diagrams presented in this document are a tool designed to facilitate the understanding of concepts and process and do not represent a particular 

vision of each banking institution  
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MISSION
To develop and strengthen the Mexican banking sector 

and to represent the interests of the institutions that 

comprise it, helping them to achieve their goals and 

carry out their activities by offering specialized 

technical services, information, contacts with the 

authorities, international interaction, studies, research, 

and services of common interest.

VISION
To be an organism recognized for its contribution to the 

integral development of the banking system, 

representing the general interests of the sector and 

contributing to a better understanding of the services 

offered by it, in the aim of fostering the harmonious and 

sustainable development of the country.
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